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X Experts in [Subject] Reveal
How to [Get Result] Without

the Usual Pitfalls
Hi [NAME],

There’s nothing worse...

You spend [time/money/energy] on a [problem goal], only to find
that you [encounter obstacle/failure].

It’s so frustrating,

You feel [emotion 1] and [emotion 2].., and sometimes it could even
cause [extreme emotion].

It can seem like you’ll never get where you want to go.
But there are some ways you can avoid this.

I’ve been avidly searching articles by some of the top experts in
[subject].

And I've found some fantastic tips | want to share with you today.

SUBHEADLINE: How to achieve [desired goal] without [the usual
obstacle]

INAME] is a [JOB ROLE] who says:
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[ENTER QUOTE]

Summarise what that means, practically, for the reader. Is there a
link to a book or resource? Could you offer a specific tip based on
what the expert has said?

INAME] is a [JOB ROLE] who says:
[ENTER QUOTE]

Summarise what that means, practically, for the reader. Is there a
link to a book or resource? Could you offer a specific tip based on
what the expert has said?

INAME] is a [JOB ROLE] who says:
[ENTER QUOTE]

Summarise what that means, practically, for the reader. Is there a
link to a book or resource? Could you offer a specific tip based on
what the expert has said?

INAME] is a [JOB ROLE] who says:
[ENTER QUOTE]

Summarise what that means, practically, for the reader. Is there a
link to a book or resource? Could you offer a specific tip based on
what the expert has said?

SUBHEADLINE: Try these out this week and see what happens

As you can see, you don’t have to put up with
[problem/obstacle/frustration].

There are ways around it, when you know the secrets/techniques.

Give one of these ideas a try this week, and let me know how you
get on!

Yours

[YOUR NAME]
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2)

The Ultimate [SUBJECT/GOAL/ACTIVITY]
Checklist

Hi [NAME],
| hope you’re well!
Today I've got a treat for you.

For the past day, I've been locked in my study, obsessively
researching ways to help you [get better result/earn more
profit/save time] on [activity].

Because | know that sometimes it can be hard to [get result].

Either you [experience problem 1]... or [experience problem 2]... or
[experience problem 3].

This is why I've been working hard to gather together some of the
best ways you can get the result you want, without [usual pitfall].

You won'’t believe the amount of cups of coffee I’ve drunk to get
this done — but I’m super proud of it, and | think it will help you.

And to make it even easier for you, I’'ve put it in a handy list!
So without further ado...
SUBHEADLINE: [X] Things You Can Do to Get [RESULT]

Before you [carry out action/task/project], go through this checklist
of ideas, and see how many you can tick off:

« Carry out a [XXXX]

« Count up how many [XXXX]
» Check for [XXXX]

 Look at [XXXX]
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» Collect all [XXXX]

» Got to your [XXXX]and [XXXX]
» Seek out [XXXX]

* Double check the [XXXX]

« Go onto Google and [XXXX]
.» Instal a [XXXX]

» Write a [XXXX]

* Phone up [XXXX]

* Create a [XXXX]

* Organise a [XXXX]

« Go to a [XXXX] and [XXXX]

* Plug in a [XXXX]

« Use [XXXX]

* Try this [XXXX] app

The more of these you can tick off, the more likely you are to [avoid
problem] and [achieve goal] much more quickly/easily.

Give it a try!
Yours

[NAME]
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Revealed, the secret of [achieving a small,
specific task or challenge]

Hi [NAME],

One of the most common challenges in [subject/field] is [specific
task].

There’s no avoiding it.
At some point you’ll need to [carry out task] in order to get a result.

When you get it right, you’ll [enjoy specific
results/benefit/outcome].

Get it wrong and you’ll [experience problem or setback].

However, it’s not always easy, especially if you’re [a first
timer/untrained/at a disadvantage].

But I've found a brilliant method, created by [expert/writer].

He/She has enjoyed amazing success through their [job, life role,
hobby, art].

So they really know what they’re doing!

And here’s how they recommend you tackle [specific task or
challenge].

SUBHEAD: [X] Ways to get the Best Result from Your [Task]
The first thing you should do is [XXXX].

Then, try and [XXXX].

Finally, make sure you [XXXX].
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If you do this, you should be able to get a much better result.
To give you an idea, here is an example/some examples.

[You can use either written examples, show some photos or
pictures, or take screen shots, or even link to the examples online].

If you can follow the same process, you could get results like
these, too!

As always, I'll keep looking out for more tips, secrets and
recommendations for you.

So keep reading!
I’ll be back soon with more.
Yours

[YOUR NAME]
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4.

How/Why [doing surprising thing] Will Improve Your [subject/task]
Result

Hi [NAME],

What I’'m about to share might surprise you.

It’s not what you’d usually think about when it comes to [subject].
But hold aside any reservations....

Cast aside any doubts...

Because this unusual technique could really work wonders for youl!

Especially if you want to [Get result] a lot [faster/cheaper/more
easily].

Doing this one this could help you:
[GET BENEFIT 1]
[GET BENEFIT 2]
[GET BENEFIT 3]

And all you need is just [short amount of time/small amount of
money/a few simple steps].

Okay, so here goes...
SUBHEADLINE: A way to [XXXX] without [XXXX].

According to expert [NAME], there is a much smarter way to
[achieve task].

And you do it by [doing unexpected thing].

Here’s how/why....
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[BRIEFLY EXPLAIN THE SECRET / SHORTCUT / APP / TECH /
TRICK / METHOD]

It works because it [BRIEFLY OUTLILNE HOW IT SAVES TIME
AND MONEY, OR AVOIDS A PROBLEM].

Brilliant, isn’t it?
If you start doing this yourself, you’ll avoid so many headaches!

I’m certainly going to give it a go.
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Wow, This New Research into
ISUBJECT/GOAL] Is Mind-blowing!

Hi [NAME],
This week | read something that blew my mind!
And | think you’re going to find it really interesting.

Because it could change the way you [think about/carry out] your
[specific task/activity/subject].

| came across it in [publication/website/book]

The research/survey was carried out by
[expert/team/university/company] in [year].

They discovered that [statistic relating to subject].
Amazing isn’t it?

| was surprised because [describe how this was more or less than
you’d expect, or why it ran counter to expectations, or why it
proved a thing you believed but didn’t know for sure].

And means that you could get [better result] just by implementing
this idea in your project.

SUBHEADLINE: [X] ways you can use this starling new research to
your benefit.

* Try [XXXX]

* Do this [XXXX]

« Make sure you [XXXX]
« Create a [XXXX]

« Find out [XXXX]
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« Test [XXXX]
Keep a [XXXX]

I’ll keep an eye out for more ways that you can turn this to your
advantage, so stay tuned!

Yours

[NAME]
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[X] Questions You Need to Ask Before You
[carry out a task]

Hi [NAME],

Have you every wondered how the top experts manage to [get
such a good result]?

Well, one way is through research.

| have been looking at some brilliant [books/reports/article] by
some of the best in the business/field, and there’s one thing in
common.

They always put the legwork in.

I’ve put together [X] questions you need to ask yourself before you
try and [achieve goal]

« What’s the [XXXX]

« How much [XXXX]
s it [XXXX]

« What do [XXXX]

« How long have [XXXX]
« What [XXXX]

+ Is there a [XXXX]

« Which of these [XXXX]
« And how many [XXXX]

InfopeneurPro Resource 11



You’ve now got the beginnings of a customer ‘avatar’. That is, a
fully fleshed out person who represents the ideal customer you are
seeking for your products and services.

This is a person you can have in mind when you seek out content,
write copy for emails, blogs and social media, and develop your
next product.

There is one more tool you can use to get info on your customers
and | will share that with you very soon.

Yours

[YOUR NAME]

InfopeneurPro Resource 12



7.

The greatest [subject/task] strategy I've ever
seen!

Hi [NAME],
You might have realised this by now,

But I’'m totally obsessed with [subject] and the latest ways to [get
goal] more quickly, more easily.

I’ve always been like this — once | get a goal in mind, I’'m like a
terrier with a bone. | just won’t let go!

So when it comes to [subject] I’'m constantly scouring the latest
journals, articles and books for insights, shortcut and tricks.

And | think this has to be my favourite so far.

It’s a brilliant strategy used by [a/several] expert(s) and | really want
to share it with you.

| think it could really help.
Okay, so it goes like this...
SUBHEADLINE: How to [get amazing result] using a [XXXX] trick

In an article in [publication/date] the brilliant [NAME] revealed how
she/he manages to get [result].

What they do is...
[Explain in layman’s term the strategy (or strategies), step by step]
Great, isn’t it?

There are so many ways you could apply this, for instance:
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Example of application
Example of application
Example of application
I’m definitely going to give this a go, and | hope you try it too.

Until next time!

[YOUR NAME]
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Introducing [X] brilliant new apps/software
tools that could [improve result]

Hi [NAME],
I’m going to admit something...
I’m a deeply lazy person.

OK, so | work hard researching these emails to you, and finding the
very latest, cutting edge information.

But | do like a shortcut.

After all, there’s no point in working hard if you don’t need to —
especially when there are tools out there that deliver the same
result without the time and hassle.

So I've done some digging and found [X] fantastic technological
shortcuts that you could try out.

SUBHEAD: The app that helps you [XXXX]
[Describe software features and benefits, with a link]
SUBHEAD: The app that helps you [XXXX]
[Describe software features and benefits, with a link]
SUBHEAD: The app that helps you [XXXX]
[Describe software features and benefits, with a link]
SUBHEAD: The app that helps you [XXXX]
[Describe software features and benefits, with a link]
SUBHEAD: The app that helps you [XXXX]

[Describe software features and benefits, with a link]
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I’m sure at least one of these could come in very handy for you.

Yours

[NAME]
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[X] Proven Formulas/systems You Can Use
to [Get Specific Result]

Hi [NAME],
Today I’m going to be a bit like Willy Wonka...

Because I’m flinging open the gates of the [subject] Chocolate
Factory.

And revealing some secrets and tricks that | hope will amaze you.

| think these could come in really useful if you are tyring to [improve

result/save time/increase profit/overcome obstacle].
They’re not well known — but they should be!

All you have to do is apply these formulas to your
business/product/project and see what happens.

SUBHEADLINE: The [XXXX] formula

This one is by the brilliant [NAME] and works like this...
[Explain the formula or system in simple terms]
SUBHEADLINE: The [XXXX] formula

This one is by the brilliant [NAME] and works like this...
[Explain the formula or system in simple terms]
SUBHEADLINE: The [XXXX] formula

This one is by the brilliant [NAME] and works like this...

[Explain the formula or system in simple terms]
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These are [X] brilliant ways to make the process of [getting goal]
much more simple and scientific.

As always, let me know how it goes, and don’t hesitate to write in
or leave a comment below.

Yours

[YOUR NAME]
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10.

How to use this [X]-step strategy to turn [bad
result] into [good resuli]

Hi [NAME],

When it comes to [SUBJECT] there’s one major difficulty that
everyone encounters at some point.

Yes, it’s the dreaded [OBSTACLE].

Even seasoned experts can find it difficult sometimes.
The problem is this..

[briefly outline the thing that causes a common problem]
But there are ways around it.

I’ve gathered together some of the main methods used by top
experts in the field of XXXX].

And I’ve put them into a step by step strategy you can follow.
SUBHEADLINE: [X] steps to [XXXX]success

[Take the information you’ve gathered from a few sources, pick
and choose the best bits, then lay them out in a step by step order,
rephrasing the copy you’ve used. You can credit the experts if you
like].

Try this out and see what kind of results you get.

You should find that you [ENJOY BIG RESULT] without the
[USUAL OBSTACLE].

Best wishes

[Your NAME]
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11.

Want a quick shortcut to
[task/goal] success?

Try this FREE ‘done-for-you’ template!

Hi [NAME],
I’ve got a free qift for you today!

It’s something | put together over the weekend, and | hope you like
it.

Basically, it’s way you can get a brilliant result from your [task], so
that it looks/sounds professional.

But without needing he time or effort it usually takes!

I’ve based this on the brilliant work of [X] of the country’s top
experts in [subject].

It’s effectively a combination of [X] professional brains, in one
handy PDF.

If you click on the link at the bottom of this email, you’ll be able to
download it for free.

But just let me explain quickly what it’s all about and why it’s so
useful.

Making [XXXX] easier!

One of the crucial things when trying to [get large goal] is being
able to do [small task] effectively,

But it can be hard because...

[Obstacle/problem]

InfopeneurPro Resource 20



[Obstacle/problem]
[Obstacle/problem]

As a result, you can end up with something that’s
[poor/unprofessional/ineffective].

So here’s my recommendation...

Instead of trying to reinvent the wheel and do it all yourself from
scratch...

Why not copy what the top professionals do?

After all, they’re brilliant at it, and they’ve been through all the trial
and error ahead of you.

This is why I've looked at [X] examples of the best [XXXX] and
developed a template based on their principles.

You can simply drop in your details/images and adapt it to your
style/voice/brand/design.

It’s yours for free through this link here: XXXX]
| really hope you like it and find it useful.

As always, drop me a line and tell me if it gets you some great
results!

Yours

[Your NAME}

InfopeneurPro Resource
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12.

Exciting New Breakthrough / Research
Revealed

Hi [NAME],

| want to show you a completely different way of [doing
subject/getting result].

One that has nothing to do with [the usual method]

As you are about to see, this breakthrough is changing every
aspect of [SUBJECT] and now you can start [profiting/benefiting]
from it.

It has transformed the way that people [get result/do business],
allowing you to [get benefit] without [usual obstacle].

The result is more [XXXX] for less [XXXX], without ever needing to
[XXXX].

| first read about it in [XXXX] and | think it’s amazing,.
SUBHEADLINE: The new way of [XXXX].

[Describe in layman’s terms, what the new breakthrough, research
or technology is].

As I've said before, this is a fantastic to [avoid problem] and get
more [benefit].

I’ll write more about this soon!
Until then,
[YOUR NAME]
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13.

What's REALLY going on behind the scenes
of [industry/business/hobby]

And how you can turn it to your advantage...

Dear [NAME],
| heard some extraordinary gossip/a rumour recently.
You might have seen it yourself in [popular title or website].
If not, then here’s the gist of it....
[quickly outline the rumour/news]
So what does this mean for you?
Well....
How [event] is creating an opportunity to [get goal]
If this happens as expected, then there will be a downside.
[explain downside]
But it also creates an opportunity...
For example, let’s say a [outline scenario.
Well, now you could potentially [outline how to take advantage]
Or let’s imagine [outline another scenario].
In this case you could take advantage by [outline how].
Other things ways you could capitalise on this include...
e Doing [XXXX]
e Making a [XXXX]
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e Creating a [XXXX]
e Adding a [XXXX]
So this could be really good news for you.

There’s going to be more to this, of course, and as the story
unfolds I'll be sure to keep you informed!

Yours,

[YOUR NAME]
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14.

How to legally & ethically STEAL the best
[SUBJECT] ideas

Hi [NAME],
It’s something you cannot avoid...

At some point in your [business /hobby/life], you’re going to need
to [create/make/do something].

It could be [example one], [example two], [examples three] or any
number of other essentials that you need to [get ultimate goal],
including [XXXX], [XXXX] and [XXXX].

At first, this can be a little intimidating...
Particularly if you’re new to this, or if you lack experience or time.

Maybe you’re unhappy with the results or you’ve avoided doing it
altogether.

Well, this scenario never needs to happen again.

Not if you use the approach I’'m going to recommend in today’s
email.

Because | want to show you the [X] most useful resources that
anyone in [business/hobby/life role] can have.

SUBHEADLINE: The world’s best [subject] swipe file

A ‘swipe file’ is a collection of [subject] material that you can use
for ideas, inspiration and templates for [activity].

It can include...

Ideas for [XXXX] which have caught your eye and made you think,
“wow, | wish | had thought of that!”.
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Favourite articles, quotes and conclusions from [XXXX] you admire.

Material produced by your competition, or the top players in your
field of interest.

When you have a proven example in front of you, there’s a starting

point for your [TASK], because you instantly have a template to
follow.

Think of it like a map left by a traveller who has pioneered a difficult

route for you!

OK, let’s look at ways you can create your swipe file...
How to build your own swipe file

To build a swipe file, you need to become a collector.
That means getting into the habit of saving things...

Take cuttings, tear out articles, scan sections of courses, take
screenshots, download images, copy and paste chunks of text,
save links.

You’re looking for anything related to [subject matter].
Don’t just rely on what you happen to stumble across....

To help you save time doing that, I've found x brilliant examples
that you can copy...

[Link / text or image]
[Link / text or image]
[Link / text or image]
[Link / text or image]
[Link / text or image]

How to organise your swipe file
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| recommend you use Evernote https://evernote.com/ to help you
collect and organise material.

This platform allows you to save articles, quotes, PDFs, webpages,
notes and all kinds of online material.

When you find something useful for your swipe file, clip it to
Evernote, using their webclipper tool. That’ll save it either in full
screen captures or just the bits that you like.

You can then put the material into categories for easier locating
later on. For instance, you can collect pieces by subject matter, or
by format — for instance, headlines, Facebook posts, offers, email
sign up pages.

Evernote even gives you the option to scan offline documents so
you can add newspaper and magazine clippings into the mix.

Everything is automatically saved and synced across your
computers and mobile devices, so you can add to it from anywhere
(and access it from anywhere).

As a final tip, when you find great material for Evernote, add your
own notes and comments so that you can later recall why you
saved it, why you liked it, and what you thought it could be used
for.

You'll thank yourself for this further down the line!
Yours

[Your NAME]
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15.

Revealed! My List of My All-Time Most
Highly Recommended SUBJECT Books!

Hi [NAME],

Since | began writing these emails, | get asked for my pick of the
best ‘[subject] books.

After all, I’'m constantly researching and reading!
Well, | have been meaning to oblige...

But there are so many books on this subject, it’s been almost
overwhelming,

Believe me, I've started this list countless times only to later
abandon it.

The main reason is that making a list of your favourite books (or
music, films, or anything else for that matter) is a highly subjective
act.

However, that’s why you subscribed to these emails in the first
place — to hear my opinion on these things.

So here goes...

While this list is focused on [subject], | have also included books
that are positioned as [linked subjects]

You may disagree with some of my choices. You may agree with
other!

Whatever you think, | would genuinely love to hear from you, so
please do add a comment below.

SUBHEAD: [X] CLASSICS

[Recommendation]

InfopeneurPro Resource



[Recommendation]
[Recommendation]
SUBHEAD: [X] CLASSICS
[Recommendation]
[Recommendation]
[Recommendation]
SUBHEAD: [X] CLASSICS
[Recommendation]
[Recommendation]
[Recommendation]
SUBHEAD: [X] CLASSICS
[Recommendation]
[Recommendation]

[Recommendation]

A useful list? Too short/general? Need more details? Have your
own list or favourites that have inspired you or helped your

business?

Don't be shy, let me know!

I’m going to prepare even more lists, tips, techniques, and
stimulating stuff through this eletter, so do keep reading!

Yours

[YOUR NAME]
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16.

Warning! Don’t fall for this trick/scam/offer

Hi [NAME],
This is shocking...

The other day | was reading about [NAME], who is a [occupation]
from [location].

They claim that they were duped into [paying money/carrying out a
task/doing something online].

As a result they [suffered a problem/loss].
And they’re not the only one...

I’ve been looking into this for you, and it seems there is a
widespread issue with [security/crime/dodgy operators/poor
quality products].

Here are [X] examples...

[Bullet point of example — when, where, who, what was the cost of
effect?]

[Bullet point of example — when, where, who, what was the cost of
effect?]

[Bullet point of example — when, where, who, what was the cost of
effect?]

[Bullet point of example — when, where, who, what was the cost of
effect?]

So it’s definitely a problem.
Maybe it’s even happened to you?!

Because of this, I've decided to put together a list of tips on
spotting and avoiding [dodgy products/fraud/scams].
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SUBHEADLINE: [X] Warnings Signs to Watch For
Be careful if you notice any of the following:
[Warning sign — what is it, what should they do?]
[Warning sign — what is it, what should they do?]
[Warning sign — what is it, what should they do?]
[Warning sign — what is it, what should they do?]

These should help you stay away from the worst culprits on the
scene!

If you have any more tips of your own, perhaps from experience,
then do send them in and I’ll share them with other readers!

Yours

[YOUR NAME]
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17.

Experts in [SUBJECT] Reveal their
Predictions for [YEAR]

Hi [NAME],
The end of the year is approaching fast.
Where has all the time gone?

It doesn’t seem that long ago since | was on holiday in [XXXX],
sunning myself and drinking a cocktail.

Now I’'m panicking about Christmas presents.
However, there is one good thing about this time of year...

It’s when all the top pundits and experts start forecasting for next
year.

What will the big trends be?
What will be the hottest products/technologies?
Who will be the big losers and winners?

It’s important to know this, because if you want to take advantage
of all the opportunities available, it’s crucial to stay on top of the
trends — not the ones happening now, but the ones that are about
to take off!

I’ve done some legwork for you, and picked out the [X] most
potentially exciting predictions for anyone in [Field of Interest].

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]
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[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

[Prediction — who made it, what do they think will happen, what will
be the outcome, and what could that mean for your reader?]

For me, the most exciting one of these is [pick your favourite and
explain why].

But I’'m sure you might be buzzing about any number of these
future trends!

I’ll be sure to stay on track of them and bring you more news as it
develops.

Yours

[Your NAME]
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18.

New survey reveals the most
[popular/unpopular/ profitable/annoying
thing]

Hi [NAME],
Last month, there was a new survey of [people in field].

They were asked what they thought about
[subject/industry/product]

And the top result was....

[XX]% of respondents said that they [believed or behaved in some
way for some reason]

That’s such a big number!
| was surprised / | was not surprised because [XXXX] [give reason.]

It means that [explain what implication this might have for the
reader].

There were other interesting results from the survey too....
According to [XXXX]...

* [XX]% thought that [XXXX]

* [XX]% hated it when [XXXX]

« [XX]% wished that [XXXX]

* [XX]% would never [XXXX] if [XXXX]

* [XX]% hated it when [XXXX]

 [XX]% would do this [XXXX]
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Makes you think doesn’t it?
Here’s what | take from these results...

Lesson one — [give tip or advice, eg you should do more of this and
less of this]

Lesson two — [give tip or advice, eg you should do more of this and
less of this]

Lesson three — [give tip or advice, eg you should do more of this
and less of this]

If you can do this, you’re more likely to get a much better result
from your efforts.
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19.

The Incredible Tale of [STORY FROM
MEDIA]

Hi [NAME],

It was like something out of [FILM].

Last [DAY], a man/woman [DID SOMETHING UNUSUAL].
Why?

Because they were [sick of problem / wanted to achieve
something].

This story, reported in [title of media] really made me think...

Because it applies to many people who are in [field of
interest/business/industry situation].

They struggle to [achieve something] and encounter all kinds of
problems.

In fact...

In [month] this year, [XXXX] happened [explain another story].
In [year] a similar thing occurred [explain another story].

And only last month [explain another story].

If you have a similar frustration then there are a few things you can
do.

Bullet point tip
Bullet point tip
Bullet point tip
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Hopefully if you try some of these techniques you won’t get caught
up/out in the same way!

Yours

[YOUR NAME]
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20.

My [TASK /SUBJECT /PROJECT disaster -
and how to avoid it!

Hi [NAME],

| was so annoyed!

It happened about [X] weeks/months ago.
| was trying to [achieve a task]

When all of a sudden, | [hit a problem].

At first | was shocked.

Then | got really upset and angry.

Because it meant that | had to waste [time/money] on trying to
solve it.

And even then it was really difficult.

So | started looking into other people’s experiences of this, and
how they go round it.

Here’s what | discovered...

SUBHEADLINE: How to Avoid the Pain of [Common Problem].
One of the most common pitfalls in [subject] is [describe].

It can take many forms...

For instance [describe the pitfalls and problems].

But there are some ways you can save yourself all the stress and
headaches.

For instance...
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This expert [NAME] says you should [give tip].
And there are others who have ideas too...
Like

o [Bullet point expert tip]

o [Bullet point expert tip]

e [Bullet point expert tip]

I’m so glad | found all of this out, because from now on, whenever |
encounter this problem, I'll know what to do.

And so will you!
Best wishes

[YOUR NAME]
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21.

Don’t let [OBSTACLE] stop you from
[ACHIEVING GOAL]

Hi [NAME],

Well, that was such a busy week!

| had so much on....

[Describe your ultimate busy week].

| barely had time to sit down, never mind get on with all the
projects | wanted to do.

How about you?

Do you get busy or overwhelmed? And does it stop you from
[doing/enjoying/achieving results in your field of interest]?

| don’t blame you...

It can be hard to find the time and energy to focus properly on
[subject].

The thing is, you need to ask yourself...

What is the most important thing | want? What is my ultimate goal
in life/subject matter?

If you want those things, you need to plan,
That means writing down you goals for [subject].

Then create a detailed map of how you can get from here to there
in the time required, breaking that journey down into stages, or
steps that you can easily manage.

That is what good planning means.
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To help you do this, here’s some of the best planning and goal-
setting advice I've found.

[Reveal a number of tips for planning and goal setting related to the
subject matter]

By coming up with a proper plan, you will start moving steadily
towards your goal!

Yours

[YOUR NAME]
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22.

Are you making this common mistake with
your [TASK/PROCESS]?

Hi [NAME],
It’s one of the most common pitfalls...

You [ARE IN [X] SITUATION] and you’re trying to [GET SPECIFIC
RESULT] but you keep [ENCOUNTERING PROBLEM].

So what do you do?
Well, many beginners make the mistake of [DOING X].
But this isn’t the best way to go about it at all.

Because it you’ll find that the following is likely to happen...

Either you [EXPERIENCE OBSTACLE A] or you might
[EXPERIENCE OBSTACLE B].

As a result you’ll find that you struggle to [GET RESULT] and
experience [X, Y, Z PROBLEMS].

But as you’re about to see, there is a far
easier/cheaper/quicker/more effective way of [GETTING RESULT].

Here’s how the professionals/experts/insiders do it....
SUBHEAD: How the experts [ACHIEVE GOAL]

[INSERT EITHER ONE CHEAT/SHORTCUT/METHOD/TOOL USED
BY AN EXPERT WHICH YOU HAVE FOUND.... OR LIST 3 OR
MORE THAT YOU’VE FOUND VIA YOUR NEWSFEEDS].

InfopeneurPro Resource 42



So as you can see, these people don’t get trapped by [COMMON
PROBLEM] and instead [SAVE TIME/MONEY/STRESS] by doing it
a different way.

See if you can apply any of these to your
[HOBBY/BUSINESS/PROJECT/CAREER/LIFE ROLE]!

Yours

[YOUR NAME]
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23.

The Dangers of Being Comfortable

Hi [NAME],
So, look, | know you’re interested in the idea of [reaching goal].

After all, you’re reading this email — (unless it’s just for my
wonderful writing style &)

But have you got started on it yet?
| can understand if not...
Sometimes life has a habit of getting in the way of things.

There’s shopping to do... meals to cook... people to meet...
birthdays to celebrate... day trips to organise.

Then there’s that overgrown lawn... the tap that keeps dripping...
the friend you were meant to call...

Plus you want to catch that new film... or that amazing new series
on Netflix that everyone’s talking about... or a major character is
about to die dramatically in your favourite soap.

There are any number of things in any given day that suck up your
time and attention.

But while it might seem that you need to get all these things done,
there’s another reason behind it.

SUBHEADLINE: Why you need to leave your comfort zone

The real reason you’re doing these other activities is that they are
in your comfort zone: the safe place.

It’s where you feel most like yourself, and most in control of what’s
going on.
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However, if you want to do something amazing — like [GOAL] -
then the comfort zone is actually more like deadly quicksand.

It sucks in your time and attention at the expense of anything
challenging and new.

You struggle to get out of the quicksand by trying to get more
things done... but more things keep cropping up... so that you
become deeper entrenched in daily life.

So here are [X] ways you can get round this problem...
SUBHEADLINE: [X] Ways to Achieve Your [SUBJECT] Goals

[INSERT TIPS FROM EXPERTS RELATING TO
FOCUS/MOTIVATION/PLANNING GOAL SETTING]

If you try these, then there is no reason why you couldn’t [GET
RESULT] within days/weeks/months from now.

Best regards,

[YOUR NAME]
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24.

This [study /survey/ news / statistic] will
[shock/surprise] you

Hi [NAME],

This is quite amazing/shocking...

On [DATE] a new survey/statistic/report was published in [TITLE].
It revealed that [GIVE RESULT].

Wow!

This goes to show that [LESSON OF THE RESEARCH)].

It’s important because [IMPLICATION FOR THE READER].

This backs up some other studies/research/examples/news stories
over the years including:

e [Example of research/study/survey 1]
e [Example of research/study/survey 2]
e [Example of research/study/survey 3]

The upshot is, if you want [BETTER RESULT] you should think
about [STRATEGY/PROCESS].

Yours

[YOUR NAME]
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25.
The [X] Best Tools for [GETTING RESULT]

Hi [NAME],
I’ve been busy the past month...

All on your behalf of course! &

You see, I’'m always on the hunt for breakthroughs, innovations,
tools and software that could make life easier for you.

So I’ve been doing some research and trying things out for you.

In particular, I’'ve been looking at ways you can get [X RESULT]
more [quickly, easily, cheaply, effectively].

And I’ve discovered some absolute corkers that | think you might
really like.

Here are what | consider to be the best [X] tools going at the
moment.

RECOMMENDATION 1 - WHAT IT IS, WHERE THEY CAN GET IT,
WHAT THE MAIN BENEFIT IS + ANY DRAWBACKS OR COSTS]

[RECOMMENDATION 2 — WHAT IT IS, WHERE THEY CAN GET IT,
WHAT THE MAIN BENEFIT IS + ANY DRAWBACKS OR COSTS]

[RECOMMENDATION 3 - WHAT IT IS, WHERE THEY CAN GET IT,
WHAT THE MAIN BENEFIT IS + ANY DRAWBACKS OR COSTS]

[RECOMMENDATION 4 — WHAT IT IS, WHERE THEY CAN GET IT,
WHAT THE MAIN BENEFIT IS + ANY DRAWBACKS OR COSTS]

[RECOMMENDATION 5 - WHAT IT IS, WHERE THEY CAN GET IT,
WHAT THE MAIN BENEFIT IS + ANY DRAWBACKS OR COSTS]

Hopefully one or more of these could come in useful for you!
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And if you’re already using any of them, do let me know how it’s
going for you!

Yours

[YOUR NAME]
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26.

The inspiring story of the man/woman who
[got remarkable result or achieved goal]

Hi [NAME],

[NAME] was a [AGE] [LIFE ROLE].

They were [IN A SITUATION].

And they wanted to [GET GOAL].

So he/she [TOOK AN ACTION].

Within [TIME FRAME] they had [GOT SMALL RESULT].
And by [TIME FRAME] they had [GOT BIGER RESULT].
Now they enjoy [NEW LIFE SITATION].

All because they [TOOK STEPS, USED STRATEGY/TOOLS, OR
DEVELOPED MINDSET].

This is such an amazing story isn’t it?

| just had to share it with you! Because it could totally transform
your [BUSINESS/CAREER/LIFE/SALES/MARKETING/INCOME].

You see, there is no reason why you cannot do the same.
For example, here are [X] things you can try...

e TIP ONE - [TAKE ONE STRATEGY, TOOL OR TRICK FROM
THE SUCCESS STORY AND SHARE IT]

o TIP TWO - [TAKE ONE STRATEGY, TOOL OR TRICK FROM
THE SUCCESS STORY AND SHARE IT]
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e TIP THREE - TAKE ONE STRATEGY, TOOL OR TRICK FROM
THE SUCCESS STORY AND SHARE IT

These are just some of the ways you could get on the path to
[LARGE GOAL] and potentially enjoy some of the success enjoyed
by [NAME].

Yours

[Your NAME]
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